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AboutDanikaResearch



WHO WEARE? WHYUS?
Our market research company comes with a reliable of highly talented 
market research professionals. We are having a better experience in 
this market research field, so we have the capability to understand all 
the specific needs of our clients. This is our special service that ensures 
the delivery of superior quality market research solutions. These 
specialized features attract lots of clients towards our market research 
company. If you desire to gather additional details about our market 
research team, kindly hire our authorized site. Our official website 
includes all significant information about us and our specialties.

The key features of our market research company include:

 Full Service Independent market 
research.

 Experience of every major sector
 Team with individuals having a 

greater level of experience and 
expertise in the market research field

 In house experts for data collection

 High security of the confidential data
 Integration with the in-house branding 

and advertising
 The only firm which offers reliable post 

execution analysis
 Special focus to the SMEs

We are the foremost independent and reliable market 
research company which offers end-to-end marketing 
solutions in various sectors. Our full service and effective 
market research firm provide superior quality research 
services that range from exactly ‘Research design’ to the 
‘Report presentation’. 

We have a brilliant team of research professionals who 
bring clients most reliable and fine quality market research 
services. Our experts are using highly advanced and most 
effective research techniques in order to bring clients 
complete satisfaction. 

We offer highly affordable market research solutions to our 
customers with great accuracy. Apart from that, we also 
have lots of customized solutions and services in order to 
solve the specific business issues and provide competitive 
benefit to the clients. These are the specialized and 
superior services which make our market research 
company a perfect solution for various business problems.



Our Pan India Reach:

Delhi Zone Patna Zone Kolkata Zone Mumbai Zone AP Zone Local Network
Delhi Bihar WB Maharashtra Andhra Pradesh Goa

Haryana Orissa Guwahati Gujarat Telangana Pondicherry

Punjab Ranchi Sikkim Madhya Pradesh Karnataka J&K

Uttar Pradesh Jamshedpur Manipur Chhattisgarh Kerala Tripura

Rajasthan Nepal Meghalaya Tamilnadu Arunachal Pradesh

Uttarakhand

MP

DanikaResearch

BRANCH OFFICES

Head office is in Mumbai, and it has field offices in Uttar Pradesh (Lucknow),
Maharashtra (Mumbai & Pune), Bihar (Patna), Jharkhand (Ranchi), Madhya
Pradesh (Indore), and Rajasthan (Jaipur) West Bengal (Kolkata) Assam
(Guwahati), Delhi & Bangalore.



Automotive Banking & Financialservices Chemicalmanufacturing Construction&RealEstate Education

Energy&Utilities Food&Beverages HealthcareandLifeScience Insurance Logistics &Transportation

Media &Entertainment Publicsector Retail &E-Commerce Resources Telecomm &IT

Industry Sectors



Qualitative Data Collection

Focus GroupDiscussion (FGD)
Tele Depth Interviews
Ethnography
ShopAlong
Online Focus Groups
 In Depth Interviews(IDI)
Online BulletinBoards
VideoDiaries
Cognitive DeBriefing
HomeVisits
StoreVisits
 Intercepts
Triads/Dyad

Quantitative DataCollection

Trackingstudy
CAPI(ComputerAided PersonalInterviews)
CATI(Computer Aided PersonalInterviews)
CAWI(Computer Aided PersonalInterviews)
PAPI(Pen and PaperInterviews)
Mysteryshopping
ProductTesting
Healthcare/ Doctors Study(Pharma)
Socialresearch
Rural Research/AgricultureResearch
Political Research/Opinion Poll/ExitPoll
StreetPlay/Door KnockSurvey
Online / OfflineCLTs
Customer SatisfactionSurvey

OnlineSurvey

Online Interviews
Online GroupDiscussion
OnlineC  L  T     
VideoConferencing
OnlinePanels
EmailSurveys
Pop-UpSurveys
Online QualitativeResearch
Mobile PhoneResearch
Cyber-ethnography
Online contentanalysis
Online focusgroups
Online interviews
Onlinequestionnaires
Social networkanalysis
Web-basedexperiments
Online clinicaltrials

Our Fieldwork Methodology



Danika Research Project  Cycle



OurQualitativeProjectLife Cycle

MarketInsight

/Feasibility

Translation

Recruitment

Moderation,
Simultaneous

translation

Transcript, Content  
Analysis orTopLiner  
Report



OurQuantitativeProject Life Cycle

MarketInsight

/Feasibility

Translation

Recruitment

Telephone  
Interviews,Online,  
orF2F
Interviews

Data Delivery



Danika Research MR Expertise



Our ResearchExpertise

 Automobile
We have successfully conducted over 50 Market Research Projects for 
automotive giants from industries ranging from tractors, commercial 
cars, premium cars, sports bike, trucks and tippers, etc. Various Market 
Research Activities ranging from Mystery Audit Dealer evaluations, 
Purchase Behavior studies, Service satisfaction studies, Post purchase & 
Customer satisfaction Feedback and Car/Bike clinics have been 
conducted throughout India. We also possess dedicated team of 
experts and over 60 expert mystery auditors exclusively for Automobile 
sector.

 Media
Indian Media industry has experienced a mammoth growth over last 
few years and our research capabilities with in industry has 
experienced parallel progress. Market Research studies such as 
audience measurement, rating, awareness, pre launch program test, 
FGDs and consumer preference towards media & Imagery have been 
conducted Pan-India are also one of the pioneers to provide media 
companies with social media listening tools and online/mobile panels 
to measure their brand/product reach on social media.

 FMCG
FMCG industry is one of the most dynamic and competitive 
industry requiring Market Research services at regular interval to 
experience and field gaps, Concept Testing, Satisfaction studies, 
Supply chain evaluation,etc. We have been associated with FMCG 
giants all over India conducting majority of Market Research 
services be it quantative or Qualitative. We have diverse network 
of 1000 field executives throughout the country to conduct FMCG 
studies at National level be it data collection or analysis.

 Healthcare
Pharmaceutical companies operate in a industry having truly 
unique challenges like long product development life cycles, 
regulated environment of different countries, Complex market 
dynamics. However our experience research team with over 10 
years of experience has created a network of health care specialist 
in 10 cities, which is spread throughout the globe ranging from 
general physicians to specialist surgeons, optician, nurse, 
pharmacist and patient. We have successfully conducted CATI, 
CAPI, Focus Group, F2F Interview, Online Survey, CLT in healthcare 
Industry across India,UK, Australia & US.



OurExpertise

Consumer  
Quantitative  
Research

Healthcare  
Research

Consumer
Qualitative
Research

Brand ImageStudies
BuyingBehavior/ Buying ProcessStudies  End 
User AttitudeSurveys
Customer SatisfactionSurveys  
Face-to-faceInterviews
Internet / E-CommerceResearch  
New Product Development  
ObservationResearch
Panel Research  Postal 
Surveys  Pricing Checks  
TelephoneInterviews  
WebbasedResearch

Brand EvaluationStudies  
Brainstorming  Consultancy
Executive Telephone Interviews  
Face-to-face Depth Interviews  
GroupResearch(FocusGroups)  
Dyads / Triads
Product Development / Testing (Qual/  
Quant)
Strategy Development  
TradeAdvertising ConceptResearch

Health OutcomeStudies
PhysicianandEmployeeEngagement  
Health BehaviorResearch
Patient Satisfaction  
Brand/Image PriceStudy
Pathology Equipment, Surgical Products,
Imagine Equipment, Medical Equipment
ClinicSatisfaction
Healthcare BrandPulseSurveys  
Usage & AttitudeSurvey
Physician,Nurse,andDentist Research
CommunityStudies
Medicare and MedicaidResearch  
Health Care CSRResearch  Medical 
Product Research  Medical Services 
Research  Pharmaceutical Research  
Concept TestingResearch

B2B& IndustrialResearch

Corporate  
SemiCorporate  
RetailAudit
Manufacturing UnitSurvey



Social Research
PoliticalResearch

TypesofStudies
Baseline Studies / BenchmarkStudies  
NeedsAssessmentStudies
End LineSurvey
Mapping & Listing Studies  
KnowledgeAttitude andPractice  
Studies
User Satisfaction Studies  
Nutritional AssessmentStudies  
Mid-Day MealSurvey
Mid Term Evaluation Studies  
Monitoring & EvaluationStudies  
ImpactAssessmentStudies

Political Survey
PoliticalSurvey-CompleteComprehensive  Survey of 
leaders Constituency Primary  Research Data
Collection
Opinion/Exit Poll-Access the Present situation
of the leader of party inthe constituency.
PoliticalElectionCampaignManagement- Complete 
campaign Management and  StrategyFormation.
Door ToDoor Survey-Eachand every  household 
touched for gathering the data.  DoorToDoor
Campaigning-Campaigning is  done in the whole
Constituency.
MissedCallManagement-EachandEvery  
Constituency.
WarRoom& CallCentre-Awar room is  
conceptualized with a competentteam.

Sectors / Groups
PublicHealth  
HIV / AIDS
Water & Sanitation  
Elementary Education  Poverty 
& LivelihoodStudies  Tribal 
Development  Vulnerable 
Populations  GenderStudies
Governance & e-GovernanceStudies  
DLHS
NFHS
National Health andNutritionSurvey  
PMFBY(PradhanMantri FasalBima  Yojna)

OurExpertise



Danika Research Quality  Control



OurQualityAssuranceMeasures

PRE DURING POST

PRE–FIELDWORK

 Briefing andde-briefingSessions
 Providing and explainingbriefing  

manual and projectmaterials
Questionandanswersession
 Pilot interviews

SCRUTINY
 50%scrutiny of eachinterviewer's  

work by Supervisor and, 10%  
scrutiny of each interviewer byits  
coordinator.

Evaluation of initial interviewsof  
eachproject.

POST FIELDWORK

 Workshop for analysis-addedvalue  
insights.

Ensure DataConsistency
Internal andexternal datavalidation
TopLinerReport

DATAVALIDATION
 Built-in logical checks to prevent  

mistakes 10% work of each data  
entry operator is checkedondaily  
basis.

 In case of more than 3 errors in the
checked lot, 100% of that operator’s
work ischecked

 Statistical tables aregeneratedas  per 
analysisplan.

DURING FIELDWORK

 Ongoingbackchecks of
interviewers.

Scrutiny & monitoring
Initial questionnairefeedback
Flexibility for Clientattendance

MULTIPLE CHECKPOINTS
Managing and monitoringsample  

quota on dailybasis.
 Total 30% of fieldwork is back-

checked;20%viatelephone and  
10%personally

 Auditors randomly back-checkthe  
fieldwork.



Quality Control Certification



Danika Research Clients



National& InternationalClientele



Danika Research Team



Danika Research Team

JITENDRA YADAV
Managing Partner
20+ years experience in Market Research 
Held senior post in both Qual & Quant 
Research for well-known companies.

MANOJ UPADHYAY
Operation Manager
Manoj is an experienced market research 
professional. He has been in the industry for 
more than 25 years.

SAROJ YADAV
HR Manager
Saroj comes in with an experience into HR 
and office administration.

RAGHURAJ SINGH
Project Manager
Manage all correspondence related to the 
organization, Carries out data collection 
research and analysis to improve customer 
satisfaction.

RAHUL GAUD
Project Executive
Rahul comes in with 5+ years of industry 
experience. He is responsible for project 
management across India, coordinating with 
local field teams and regularly updating 
clients about the progress.

ASHISH KALAMKAR
Field Management
15+ years’ experience in Market 
Research. Held senior post in both 
Qual/Quant Research for well-known 
companies.
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